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Johns Hopkins Center for Civil Society’s 2019 Nonprofit Employment Report



1.6 Million Nonprofits 
registered with the IRS

 
$471.44 Billion Given in 2020 







Why Host an Event?

Community

1

Inspiration 

2

Fundraising
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Create an experience, know
your audience, share the

culture of your organization
with attendees

Personal Invites 
Tour of Organization
Mission is most important 

 



A playhouse is a wonderful
reminder that childhood
should be happy and
carefree – not abusive,
neglectful, or traumatic.
Your support will help us
serve our community’s most
vulnerable children.

CASA-Court Appointed Special Advocates 



Event Committee 1

2
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Timeline & Contacts  

Checklist & Hail Mary Box  

Clearly Defined Roles 



Clarify your Goal 1

2

3

Mind your costs!  

  Get creative-- pick a theme!   

What does success
mean for your event?



Opportunities --- are limitless and fun!   

Live and Silent
Auction   

Raffle, Buyers Choice  

Direct Appeal
Text to Give  



Corporate
Sponsors

One Ask  

Engagement 

Deliverables and
Impact  



Corporate Sponsorship
Package



Establish a
Communication
Plan

Multichannel
Partners
Contest



Hybrid Event 

In person and virtual 

Inclusive 

Watch party



Virtual Events  

Why: 
-Cost less - New Audience -Less Time 

Good mobile platform ability to
give online and track
Engaging content
Communication plan
Engaging host &  auction team  

How: 

 



Post Event:

Send a survey Review
attendee data Cultivate!



Reflection Question:

How are you sharing your mission 
at your event(s)?



Year-End 
 Fundraising...
135 Days until
the end of the
year, Oh My!



Year-End Giving 1

2
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10% of charitable giving is raised
in the last 3 days of the year.  

30% of donors say they made a
gift to a charity in lieu of a gift
for a friend or family member

1/3 of charitable giving
occurs in December  



Do this TODAY:
Send a thank you!  

 
Personal Note, Video, Phone Call  



Identify Key
Stakeholders and
Target Audience

Know your audience

Bring the energy to
your conversations

All hands on deck!



Set Fundraising Goals and
Strategy to Achieve those Goals

Data

1

Fundraising
Activites

2

Who, What,
When

3



Five Best Practices for Year-End Appeal 

 
Tell a story

 
Call to action 

 
Focus on donor

 
Segment out your donors and give thanks!   

 
 



Multi Channel
Campaign

Website
Social Media
Email
Text 
Word of Mouth



Timeline of Year End Appeal
Pt 1:  

 Timeline planning: September 1st 
 

LAUNCH Direct Mailing: November 1st
 

Email #1 Second week of November: Thank you year in review 
 

Calls Third week of November:  Board of Directors ~ Thank you to donors 
 

Email 2 : November 25th Thanksgiving- Gratitude
 

Email #2: November 30th #GivingTuesday (AM)
 

Email #3 Giving Tuesday- It's not too late! (PM)



Timeline of Year End Appeal Pt 2: 

Email #4: 1st week of December:Personal Story, Video, Share Impact
 

Email #5  2nd week of December: Share a donor story
 

Email #6 3rd week of December : Share key volunteer story 
 

Email #7 4th week of December: Highlights of the year  
 

Email #8: December 30th: Personal Video, Share Impact
 

Email #9: December 31st: Don't forget, be a part of the future





Thank You Video

Social Media Posts

Compile Impact and
Results

New Year Cultivation



Reflection question:
 

What story do you plan to share in
 your annual appeal?

 
 


