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Storytelling that Connects

In any group, roughly 40 percent will be 

predominantly visual learners who learn 

best from videos, diagrams, or 

illustrations. Another 40 percent will be 

auditory, learning best through lectures 

and discussions. The remaining 20 percent 

are kinesthetic learners, who learn best by 

doing, experiencing, or feeling. 



Storytelling that Connects
Is CLEAR
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Storytelling that Connects 

Examples

https://homeofhopegcs.org/gwinnett-church-is-for-home-of-hope/
https://www.cfneg.org/fundholder/giving-from-the-heart/


Storytelling that Connects
Is COMPELLING
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It’s content that’s personal, relatable, 
real, relevant, sometimes emotional and 
shows who you are as a nonprofit.

What makes compelling content?
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What makes a story that connects?



Example

Storytelling that Connects

https://homeofhopegcs.org/set-up-for-success-home-of-hope-offers-young-moms-the-chance-to-thrive/


Example

Storytelling that Connects

http://namb.hs-sites.com/why-this-family-moved-back-to-their-dangerous-neighborhood?ecid=ACsprvupvgldibD65RQoCwnjmUtbm_Z-iHvoxyq6pMkiUJbXcZoVbFcaR-GdXPgiBBeu3_2ullJs&utm_campaign=aaeo2022&utm_medium=email&_hsmi=203971954&_hsenc=p2ANqtz-9T9bZ82tgrMuDd4cX3xtbEYq9dOs4m80sx-mdFdEybDZbXbqzjZ6BpdrsiC-tLSWlHi3myLZqh0WTHwlm_leLzw_YaCO2zrJbhokQSu6CM52s_mQU&utm_content=203971954&utm_source=hs_email


Storytelling that Connects
Is CREATIVE
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Example

Storytelling that Connects

https://www.facebook.com/1144444438/videos/10223330148459005/
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Storytelling that Connects
Is COMPASSIONATE
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Storytelling that Connects
Is CONSISTENT
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Example
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10 million more 
active U.S. users 
in the past year.
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“The COVID-19 pandemic has driven 
changes in Americans’ digital lives at 
an incredible pace and proven just how 
powerful a tool the internet is.”
Benjamin Arnold, We Are Social
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Storytelling 
That Connects Donors

Storytelling that Connects



“Storytelling and fundraising are both, at 
the core, about empathy. Empathy isn’t 
pity, it’s identifying with someone else’s 
feelings. We give money to charitable 
causes because we emotionally connect 
with the story they tell us.”

causevox
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Storytelling that Connects

SHOW 
IMPACT!

https://drive.google.com/file/d/1IHSjvGTbbabzBwwuIdaNOMiqU3ZWCwRV/view?usp=sharing


Connect with your audience
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Storytelling that Connects

Don’t fall into 
the trap of 
talking “AT” 
people.



Tell stories that 
bring them into 
your world

Storytelling that Connects

Instead...



Storytelling that Connects

https://docs.google.com/file/d/1g0dVVsLA9VyQMEeXGdatR0fKSgLgH_vg/preview


Connect with your audience

Storytelling that Connects

https://drive.google.com/file/d/1ViBAB7ea2CpBcqp162hMG4-79TyA51yr/view?usp=sharing


Example

Storytelling that Connects

http://namb.hs-sites.com/why-this-family-moved-back-to-their-dangerous-neighborhood?ecid=ACsprvupvgldibD65RQoCwnjmUtbm_Z-iHvoxyq6pMkiUJbXcZoVbFcaR-GdXPgiBBeu3_2ullJs&utm_campaign=aaeo2022&utm_medium=email&_hsmi=203971954&_hsenc=p2ANqtz-9T9bZ82tgrMuDd4cX3xtbEYq9dOs4m80sx-mdFdEybDZbXbqzjZ6BpdrsiC-tLSWlHi3myLZqh0WTHwlm_leLzw_YaCO2zrJbhokQSu6CM52s_mQU&utm_content=203971954&utm_source=hs_email


#RepairMore Fundraiser

Case Study



Why does your story matter?



Storytelling that Connects 

Campaign story

https://homerepairs.org/a-ramp-gave-this-military-veteran-the-accessibility-he-needed/
https://www.facebook.com/405760426109938/photos/a.420792904606690/4169533849732558/
https://atlantamission.org/
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Home Repairs Ministries



Storytelling that Connects

Home Repairs Ministries

https://mailchi.mp/91ba4ef55686/april-eblast-matching-one


Storytelling that Connects

Home Repairs Ministries

https://mailchi.mp/50945e3c9ba5/may-thank-you-email


● Donor perceives your organization to be effective 
in trying to achieve its mission.

● Donor knows what to expect from your 
organization with each interaction.

● Donor receives timely a thank you.
● Donor receives opportunities to make his or her 

views known.
● Donor is given the feeling that he or she is part of 

an important cause.
● Donor feels his or her involvement is appreciated.
● Donor receives information showing who is being 

helped.

“Retention Fundraising: The New Art and Science of Keeping Your Donors for Life” by Roger 
Craver.
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Why donors keep giving



● Not having a plan. 
● Not understanding the VIP role 

of storytelling. 
● Not having storytelling built 

into your processes. 
● Not taking photos. 
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Storytelling mistakes to avoid



Questions?
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http://www.magnoliamedia.group
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Listen to our 
podcast!

https://www.buzzsprout.com/1822126
https://www.buzzsprout.com/1822126

